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management of professional associations. JOURNAL OF BUSINESS 

RESEARCH. ELSEVIER SCIENCE INC. 154. ISSN 0148-2963, ISSN 1873-

7978. SCOPUS (19), WOS (17) 
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Camacho, María-Ángeles; Sánchez-del-Río-Vázquez, María-Elena. 2023. 

Exploring the Intention to Adopt Sustainable Mobility Modes of 

Transport among Young University Students. INTERNATIONAL JOURNAL OF 
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de Sevilla.  Colegio Profesional de Economistas de Sevilla.  

Villarejo Ramos, Ángel Francisco. 14/12/202214/02/2023. 13.552 €. 
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